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Petron Rewards Loyal Customers Across Six Regions with Hypermarket Sweep  

Gives Customers Exciting Grocery Shopping Experience 

 

Kuala Lumpur – Petron Malaysia has successfully wrapped up another round of the Petron 

Hypermarket Sweep, delighting shoppers from six regions nationwide with exciting prizes, 

while also helping families meet their everyday needs. 

 

A total of 160 winners were selected from all regions and announced on Petron’s official 

website and social media platforms. Grand Prize and Second Prize winners received RM3,000 

and RM2,000 worth of Lotus’s Malaysia or CKS (only for Sabah) vouchers respectively, while 

consolation prize winners received a combination of RM300 worth of Petron Miles points and 

RM300 grocery vouchers (Lotus’s/CKS).  

 

“We are thrilled to reward our loyal customers through the Petron Hypermarket Sweep. This 

shows our gratitude for their continued support and highlights our commitment to making 

everyday purchases more rewarding and meaningful in line with our Pasti OK promise,” said 

Wan Adibah Azian Mahmood, Petron Malaysia’s Marketing Manager.  

 

All registered PMiles members, aged 18 and above, gained automatic entry provided that 

they purchase a minimum of RM40 worth of petrol in a single receipt from September 9 to 

November 11, 2025. 

 

The hypermarket sweeps took place in January, starting at Lotus’s Peringgit, Melaka and 

concluding at CKS Menggatal, Sabah. Winners enjoyed a 3-4 minute hypermarket sweep with 

a maximum of four family members per team who raced against the clock to fill their carts 

with grocery items, making it an exciting experience for all the winners.   

 



In Sabah, Petron extended support to recent flood victims by organizing a special hypermarket 

sweep at CKS Menggatal for 16 affected families from Kampung Rampaian Laut, Menggatal. 

Each family received RM500 worth of essential items. In addition, CKS Menggatal contributed 

RM100 hampers to each family, further easing the impact of the floods. 

 

The campaign attracted more than one million qualified auto-entries nationwide, reflecting 

strong participation and enthusiasm from Petron customers across the country. The winners 

came from diverse backgrounds, including teachers, clerks, and factory workers. Many shared 

that the prizes helped offset household expenses while providing a fun family bonding 

experience ahead of Chinese New Year and the month of Ramadan.  

 

Petron continues to engage and reward its customers through interactive and exciting 

campaigns, with even more initiatives to come as part of the PASTI OK campaign.  
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About Petron Malaysia  

Petron Malaysia is a leading company in Malaysia's downstream oil market. Its 88,000 barrel-per-day 

Port Dickson Refinery produces a wide variety of world-class fuels, which is distributed through 10 

terminals of Petron subsidiaries in Malaysia. Through more than 830 stations nationwide, the 

company retails premium fuels, namely Blaze 100 Euro 4M, Blaze 97 Euro 4M, Blaze 95 Euro 4M, Turbo 

Diesel Euro 5 and Diesel Max Euro 5. In addition, Petron also offers lubricants, convenience stores, 

cooking gas and EV charging facilities, all under one roof. As a progressive oil company in Malaysia, 

Petron aspires towards a sustainable energy-secured nation where everyone’s journey is fueled by 

opportunities for meaningful experiences. For more information, please visit petron.com.my. 

 

 


