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‘PASTI OK’ Campaign brings more excitement with Grand Launch
at Petron Shah Alam Seksyen 24

Serving Malaysians with Exceptional Service, Community Spirit, and Inclusivity

KUALA LUMPUR — As Malaysia ushers in a new chapter with the rollout of the government’s
targeted fuel subsidy program, BUDI MADANI RON95, Petron Malaysia is stepping up with its
PASTI OK campaign. This reaffirms its role not just as a trusted fuel source, but as a reliable and
caring service provider to all Malaysians, offering well-maintained facilities, clean restrooms, and

welcoming service.

After its soft launch in September, the Pasti OK campaign is now in full swing with a grand launch
at Petron Shah Alam Seksyen 24. The event highlighted Petron’s ongoing commitment to helping

customers navigate the evolving fuel landscape under the new subsidy framework.

“We understand that change can create uncertainty. But at Petron, we want customers to know
that PASTI OK is not just a slogan. It’s a promise,” said Shaliza Mohd Sidek, Head of Retail Business,
Petron Malaysia. “We’re committed to making this transition easier by creating a service station
experience that is met with caring staff, and is both inclusive, and empowering. You can “Semak,

Bayar, Isi,” and feel at ease knowing we are here to assist you.”

A Campaign That Stands for More

At its core, PASTI OK goes beyond branding. It incorporates the Bahasa Isyarat Malaysia
(Malaysian Sign Language) gesture for “PASTI OK”, validated by the Malaysian Federation of the
Deaf. This meaningful gesture reflects Petron’s drive to create a service environment that is warm,

welcoming, and accessible to all, especially for the differently-abled and underserved groups.



The PASTI OK campaign embodies Petron’s spirit as everyone’s friendly neighborhood service
station. Whether fueling up your car, grabbing a cup of coffee or simply stopping by for the

facilities, customers can always expect to feel right at home.

Launch Day Highlights

The highlight of the launch event was a live debut performance of the official Pasti OK music
video by local artist Mimifly. The upbeat track aligns closely with the Government’s “Semak,
Bayar, Isi” tagline, a simple three-step guide designed to assist users in navigating the new
subsidy environment. The music video reinforces this message through engaging storytelling,
complemented by catchy lyrics and an uplifting tone that encourages Malaysians to adapt with

confidence.

Petron’s Promise: Supporting Malaysians, No Matter the Change

Petron in adapting to the targeted subsidy framework, takes a step further to enhance the
customers experience at our service stations by setting up a BUDI95 booth at all our stations to
address any inquiries from our customers. Adding to that, Petron is also working on customers’
convenience of earning points through MyKad without having to bring PMiles card. In future,
customers can simply swipe their MyKad and once payment is made, they will gain the PMiles
points automatically. With every journey, Malaysians can look forward to a service station

experience that is welcoming, innovative, and Pasti OK!
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About Petron Malaysia

Petron Malaysia is a leading company in Malaysia's downstream oil market. Its 88,000 barrel-per-day Port
Dickson Refinery produces a wide variety of world-class fuels, which is distributed through 10 terminals
of Petron subsidiaries in Malaysia. Through more than 810 stations nationwide, it retails premium fuels,
namely Blaze 100 Euro 4M, Blaze 97 Euro 4M, Blaze 95 Euro 4M, Turbo Diesel Euro 5 and Diesel Max Euro
5. In addition, Petron also offers lubricants, convenience stores and cooking gas, all under one roof. As a
progressive oil company in Malaysia, Petron aspires towards a sustainable energy-secured nation where
everyone’s journey is fueled by opportunities for meaningful experiences. For more information, please

visit petron.com.my.



