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PETRON POSTS RM58 MILLION NET INCOME FOR FIRST QUARTER 2019

KUALA LUMPUR - Petron Malaysia Refining & Marketing Bhd (PMRMB) posted a slight increase
in revenues in the first quarter of 2019 to RM2.75 billion from RM2.73 billion in the same period
last year mainly on higher sales volume.

Sales volume grew 6% fueled by the company’s strong retail performance from higher industry
demand supported by its continuing retail network expansion. Together with its sister companies
under the Petron Malaysia Group, PMRMB has over 650 service stations nationwide, opening 10
new stations in the first quarter alone. The expansion in retail was complemented by the roll-out
of new marketing campaigns promoting its high-quality fuels such as Blaze 100 Euro 4M and
Turbo Diesel Euro 5. The company also strengthened its Petron Miles Card programme as it
partnered with other leading brands including its most recent collaboration with Marvel Studios.

Gross profit improved by 24% to RM143 million due to the increase in sales volume despite
declining refining margins in the region. Though Dated Brent averaged 6% lower during the
quarter compared to the same period in 2018, from USS67 to US$63 per barrel, product cracks
decreased significantly by USS4 per barrel.

Despite the improvement in gross profit, net income for the period ended at RM58 million, lower
by RM14 million or 19% from RM72 million in the same period in 2018 mainly from unrealized
commodity loss recognized in 2019.

“We will continue with our strategic programmes aimed at growing the business and
strengthening our position in the industry. We remain focused on delivering stronger results by
enhancing our products and services, increasing our network, and improving our plant and facility
capabilities,” PMRMB Chairman Ramon S. Ang said.

(ends)

CAUTIONARY NOTE: Statements in this release relating to future plans, projections, events, or
conditions are forward-looking statements. Actual results, including project plans, timing, and
capacities, could differ materially due to changes in long-term oil or gas prices or other market
conditions affecting the oil and gas industry; political events or disturbances; the outcome of
commercial negotiations; changes in technical or operating conditions; and other factors.



